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PRODUCT LINE UP

PRODUCT

All Day Calming Care
FULIM
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ALL DAY CALMING CARE ROUTINE

03 FULIX\
ROUTINE CARE

Experience the change with FULIM's calming SR
routine for 24 hours full all-day care.

NIGHTTIME COMFORT

Morning

SEATE
FULIX\

24H Routine Care

. o . . MORNING CLEANSING
Calming Care Oil Lotion Greenish

A lightweight, non-sticky Calming Care QOil Lotion enriched g A ’ "L
| Calming Care Cleansing Bar Mild Acidic
with unrefined plant oils from tamanu and hemp seed, ! ‘

ration and a refreshing finish. A morning cleanser with an optimal mildly acidic pH level,

safe and suitable even for sensitive skin.

ALL DAY

C—

EVENING CLEANSING DAYTIME SHIELD

Calming Care Cleansing Bar Deep Balance ‘All-Day Care Balm

Evening For moments when you feel itchiness during meetings,

An evening deep cleanser with fine microfoam to maintain the skin's oil-

o studying, or working.
water balance while delivering a thorough, gentle cleanse. >

gy

A portable stick-type calming balm packed with seven herbal
ingredients‘, hemp seed oil, and tamanu oil, offering gentle care

wherever you go.
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3 PROMISES

promiseo1| Healthy skincare with natural ingredients

To address your skin concerns, FULIM only use gentle, natural ingredients, avoiding
harmful chemicals. We prioritize your skin health by replacing synthetic fragrances and
artificial colors with natural aromatics and plant-based ingredients, offering irritation-free

care for your healthy skin..

promise02| With nature at its core, we address skin concerns

with science.

FULIM enhances product reliability based on scientific evidence. Through systematic
clinical trials, we have verified FULIM's effectiveness in 20 clinical categories, including

itching relief and the formation of a moisture barrier that protects skin.

promisE03| SIMart choice for your skin

Although the production cost has increased due to our commitment to quality, we focus
solely on choices that prioritize skin health. We strive to maintain high-quality ingredients

and products, ensuring that everyone can experience healthy skin at a reasonable price.
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ggming Care Cleansing Bar FU LI d\

All Day Calming Care

* Calming Care Cleansing Bar Mild Acidic
product Capacity 110g

* Calming Care Cleansing Bar Deep Balance

. Customers experiencing dryness, tightness, and itchiness after washing or showering
Target Customers

. Customers looking for a cleanser that maintains skin hydration after washing

* 7 Herbal Complex Extracts (patented): Proven to relieve itching and soothe skin
Key Ingredients * OQlive oil, avocado oil, and other high-nutrient plant oils

* Calming Care Cleansing Bar Mild Acidic : 100% plant-based formula

* Calming Care Cleansing Bar Mild Acidic : Gentle, pH-balanced formula suitable for sensitive and
troubled skin

* Calming Care Cleansing Bar Deep Balance : A solid cleanser that effectively maintains the oil-water
balance while delivering a thorough cleanse

Key Features * Contains 100% naturally derived surfactants to minimize irritation (Certified by external testing

institutions)

* Fine microfoam for a refreshing cleanse

: ; - y * Free of artificial colors and synthetic fragrances, offering irritation-free cleansing
Cleansing Bar Mild Acidic Cleansing Bar Deep Balance

* Inspired by the beauty of elm leaves, the design reflects nature with a smooth and functional finish

* Improves skin moisture retention: Immediate improvement after use (hydration: +171.11%;
Clinical Results cleansing bar: +164.41%)

* Reduces skin irritation: Safe and suitable for sensitive skin (Human application test certified)
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2.I7IDayCare Balm FULIU\

All Day Calming Care

Product All Day Care Balm Capacity 15g

* Individuals experiencing itchiness, hives, or other skin irritations who need soothing care
Target Customers * Those seeking immediate relief for irritated or itchy skin

* Customers needing a soothing balm for small scratches or skin concerns

. * 7 Herbal Complex Extracts (patented): Proven to relieve itching and soothe irritated skin
Key Ingredients

* Hemp seed oil, tamanu oil, and almond oil: High-nutrient plant-based oils

* Portable stick design for convenient care anytime, anywhere
* Unique formula for intensive soothing and hydration

Key Features

* Aids in protecting and strengthening the skin's moisture barrier

* Lightweight and non-sticky texture ensures easy and comfortable application

* Immediate relief from itching caused by skin dryness
* Soothes skin irritated by physical friction

Clinical Results * Helps strengthen the skin’s moisture barrier

* Improves skin texture

* Reduces irritation (Tested for safety and hypoallergenic properties)




gﬁDayCare Balm Cllnlca”y Proven Efﬁcacy FULIU\

All Day Calming Care

Proven to relieve dryness-induced itching and improve skin hydration.
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L Proven to soothe skin from physical irritation,
Demonstrated an 80.16% reduction in itchiness phy
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reduction in redness.

irritation score of 0.00.
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All Day Calming Care

Calming Care Oil Lotion Unscented
Product Capacity 250m|

Calming Care Oil Lotion Greenish

* Individuals experiencing itchiness or irritation from dryness, needing gentle skincare
Target Customer * Customers looking for a non-sticky yet deeply moisturizing oil lotion without heaviness

* Those seeking relief from tightness or itchiness after showering

. * 7 Herbal Complex Extracts (patented): Proven to relieve itching and soothe irritated skin
Key Ingredients

* Unrefined plant oils (Hemp seed oil, tamanu oil, almond oil): 25% high-nutrient plant oils

* Absorbs 20-200 times faster than regular oil-based products, leaving skin hydrated without
stickiness

* Provides long-lasting moisture and soothes sensitive skin, with a lightweight and refreshing

Key Features
texture

* Free from synthetic fragrances and artificial colors, using only naturally derived scents from

woody and citrus notes

* Immediate relief from itching caused by skin dryness

* Soothes skin irritated by physical friction

o * Improves skin texture
Clinical Results

( 2 | UNSCENTED ) ( —12|L{#] | GREENISH ) *  Enhances moisture retention

* Reduces irritation (Tested for safety and hypoallergenic properties)
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Calming Care Oil Lotion Cllnlca”y Proven Efﬁcacy FU LIU\

All Day Calming Care

Proven to relieve dryness-induced itching and improve skin hydration.
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Demonstrated a 483% increase in immediate Reduced itchiness by 61.2%, Decreased skin redness by 62.47%

hydration for dry skin. as clinically measured. in clinical evaluation.
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Brand Campaign Feel Calm , Feel Fulim

FULIM brings you calm, comfortable skin for a peaceful day ahead.

FULIX\

LAUNCHES ON 2024.11.01




12 Since its launch in November 2024,

Domestic Marketing status

the brand has been rapidly gaining recognition
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Immediately after its launch on Wadiz, the
product achieved a 7,000% funding rate,
validating both its market potential and product

efficacy.

High anticipation sparks media attention
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Domestic Marketing status

Since its launch in November 2024,
the brand has been rapidly gaining recognition
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Customers who first experienced the product through group purchases and official store samples are actively sharing their reviews on social

media, driving viral engagement with phrases like ‘Itch Relief,” ‘A Smart Choice for My Skin,” and ‘How to Protect My Skin Even Outdoors.’
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Consumer reviews
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Customers on Wadiz and skin itch relief communities
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Customers are sharing glowing reviews such as ‘No more itching,” ‘My skin feels at ease,” and ‘Every day feels more peaceful.’ Beyond the skin

benefits, they also praise the calming natural aroma, making it an essential part of their daily wellness ritual ."
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Global FULIM
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"Expanding in Japan with Outstanding Customer Feedback"

Rorea
exno

SERSMHD!

20255%3827H ~ 29H / 38M
INTEX Osaka, Hall 6, Zone B

W,

"FULIM is gaining traction in the Japanese market, maintaining an impressive 4.9/5.0 rating on Qoo 10 Japan.

The brand is actively promoting through curated events and sample markets.

At the end of March, it will join the Korea Expo in Osaka, further expanding its offline presence and distribution network
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A WORLD WITHOUT
SKIN COI\LCERNS
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Fulim aims to.create a world free from - }'« ¢ S
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