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COMPANY OVERVIEW
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COMPANY HISTORY
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VISION & MISSION

MISSION
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“Ceramics as a vessel of K-culture.”



BRAND IDENTITY

S22 TS0 HME HHMOR TshAtelod 22t 2oiot (A= TAL| B




CORE STRENGTHS
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“Why Choose Us?”
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PRODUCT PORTFOLIO

From Tradition to Lifestyle
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PRODUCT PORTFOLIO

or ME efel _ S|




PRODUCT PORTFOLIO
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PRODUCTION & QUALITY

Trusted Production System
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OUR PARTNERS
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OUR PARTNERS
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OUR PARTNERS
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CONTACT
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KOREA EDGE (2= 2At)

B A Y= 582

031 885 8669

031882 8633
koreaedge@koreaedge.co.kr
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A family dedicated to spreading Korean culture through ceramics.
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DONGHWA CERAMIC (H|EE el

© Factory: Khu Pho Khanh Tan, Phuong
Khanh Binh, Tan Uyen, Binh Duong, VN

Sales Office: Ho Chi Minh City
Ry (+84) 2822537771

£ info@enviecasa.com
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