
㈜몬드레브



1. 회사개요

글로벌최고브랜드를
뛰어넘는진짜화장품을만드는도전

건강한 피부를 위해 진심을 담은 새로운 도전

몬드레브의탄생



1. 회사개요

우보천리(牛步千里)
소의 걸음으로 천리를 간다

근본적인피부건강을회복하는진정한화장품을만들기위해
전세계를발로뛰며소비자들을직접만나고증명하였습니다.

FDA,중국위생허가취득
수출프론티어기업

인증
15만불수출(초도)
다수의수상경력

8개국글로벌파트너십

몬드레브히스토리



1. 회사개요

몬드레브히스토리

• 장년창업센터를통해일어선 40대기업가 2인 “파이낸셜

뉴스“

• 지금은글로벌시대, 해외문을두드려라“뉴스투데이”

• 퇴직후제2의인생이모작을펼쳐가는도전성공기“SBS 

좋은아침”

• 천사의마음을담은몬드레브화장품“MBN 크라우드펀딩쇼”

• 공영홈쇼핑 1,300세트판매

• 롯데홈쇼핑–참가브랜드중유일하게반품률 0%



1. 회사개요

미국 FDA 인증획득, 중국위생허가획득, 국내외상표등록, 특허등록

중소벤처기업부, 산업통산자원부, 대외경제정책연구원등다수의수상경력

인증및수상내역



1. 회사개요

글로벌비즈니스

몬드레브나이트마켓주최/주관, 지속적인전시회참가를통한해외시장검증

2019 태국 K-Con, 켄톤페어북경박람회, 심천미용전시회, 청도박람회, 하노이박람회등다수참가



2. 비즈니스소개 (1) 제품라인업

폼클렌저 스킨/로션 에센스/세럼 쿠션파우더

몬드레브엔젤워시 몬드레브엔젤
솔루션

몬드레브엔젤
에센스

몬드레브엔젤팩트

크림타입올인원
클렌저• 메이크업리무버

• 1차클렌징

• 딥클렌징

2in1 뿌리는스킨로션

• 세안후스킨/로션대용

• 피부보습및진정케어

• 메이크업후수분미스트

다이아몬드광채세럼

• 탄력증진

• 브라이트닝, 모공케어

• 수분보습, 피부보호

미네랄파우더팩트

• 메이크업기초및

잡티커버

• 유수분밸런스유지

• 피부톤/번들거림관리

화장품다이어트실현을위해최소단계, 최소성분으로구성된몬드레브엔젤
시리즈

몬드레브대표제품으로

5년간 20만개이상판매된

스테디셀러

스킨/로션대체뿐만

아니라

메이크업위에사용가능한

혁신적인제품

단기간에 1차생산품

완판한

히트제품이었으나

일부제품개선진행중

사용후만족도가

매우높은제품으로

브랜드화장품에ODM 

납품



몬드레브 586 공법으로개발한차별화된베이직포뮬러

물과기름으로이루어진화장품주요성분들을섞기위해사용하는계면활성제를비롯하여

알코올, 살균제, 방부제, 산화방지제등의화학성분을사용하지않는몬드레브만의특별한레시피

5 일반화장품대비성분수 50% 
화장품다이어트실현

8 81.5% 자연유래성분
피부와가장가까운약산성제품

6 60Days 발효-숙성-고온-급냉
과당, 미네랄을주원료로 10회이상반복

2. 비즈니스소개 (2) 차별성및경쟁력



2. 비즈니스소개 (2) 차별성및경쟁력

피부를아프게하는요소를뺀무자극자연주의화장품

몬드레브엔젤시리즈는식물성원료코코넛애씨드유래성분을기초로하여

100% 자연유래성분을사용하며 EWG 안전지수를준수



2. 비즈니스소개 (2) 차별성및경쟁력

검증된기관의피부무자극및안정성인증

몬드레브엔젤시리즈대표상품인엔젤워시

한국피부과학연구원 및까다로운미FDA로부터무자극인증및피부테스트안정성시험통과

인체적용시험
결과

피부무자극인증

미FDA 안정성시험통과
젠세계8개인종10대에서50대대상피부테스트결과무자극으로통과



2. 비즈니스소개 (2) 차별성및경쟁력

화학성분없이피부건강을회복하는드라마틱한효과

계면활성제,방부제없이최소성분을사용하여제품효과증명(화장품다이어트효과발생)

[유명천연화장품대비사용성분수50% 이하로색조화장까지깨끗이지우는몬드레브엔젤워시]



2. 비즈니스소개 (3) 시장규모및트렌드

글로벌화장품시장대세는 “스킨케어”
세계화장품시장의중심인중국시장도스킨케어대세

스킨케어

스킨케어브랜드성장세유지
색조시장침체확대

시장트렌드및
대응전략



스킨케어시장의핵심키워드는 G.E.T에최적화된상품화전략

인체에무해한원료

착한가공방법

화학원료대안요구
(방부제,계면활성제)

브랜드가치에대한어필

많은양의화장품사용부담

복잡한 단계와방법의불편함

홈케어제품선호

가성비에대한니즈증가

미세먼지등환경문제

대두

코로나이후요구증가

피부트러블스트레스

보습과클렌징이핵심

Easy Care Trouble CareGreen Care

안티폴루션시대
강력한클렌징카테고리

사용단계를줄이는
다기능제품

화학성분을배제한
자연유래성분

피부본연의건강을
회복하는

드라마틱한효과

트렌드에최적화된

몬드레브엔젤라인

시장트렌드및
대응전략

2. 비즈니스소개 (3) 시장규모및트렌드



3. 수익모델및비즈니스전략 (2) 기존수익모델강화

글로벌 8개국바이어인프라와오프라인매장확보 / 태국에자회사설립

지난 6년간축적한몬드레브글로벌판매역량을집중적으로활용



3. 수익모델및비즈니스전략 (3) 신규수익모델개척
방안

온라인채널확대및강화

중국,베트남등글로벌이커머스를운영하고있는 STAR TAG MALL과협업진행

중국시장을중점으로인플루언서네트워크판매전개

중화권파워셀러 50명

온라인채널강화



3. 수익모델및비즈니스전략 (3) 신규수익모델개척
방안
몬드레브나이트마켓

구분 1회필리핀나이트마켓 2회태국나이트마켓

행사기간 2019. 1. 10 ~ 3. 10(약90일) 2019. 11. 1 ~ 30(30일)

장소 필리핀퀘죤시티Eton Centris 태국코랏Global House

행사장규모 4,000평 15,000평

참가기업
45개기업

(한국기업15개, 필리핀기업30개)
160개기업

(한국기업35개, 태국기업125개)

입장객 36만명 (1일편균4,000명) 21만명 (1일평균7,000명)

부스비 200만원(1개월기준) 400만원(판매직원1명지원)

주요성과

• 동남아시장에최적화된플랫폼

• 중소기업의아세안진출경로

확보

(참여기업Eton Group 유통망

입점)

• 1회대회대비질적/양적성장

도출

• 한국참여기업중10개기업이

현지허가취득

• 19개기업수출실적발생

• Global House 유통망입점

수익구조 입장료, 스폰서 푸트코트매출

몬드레브동남아나이트마켓

• 아세안시장에최적화된포맷의행사구성

• 스타트업에대한높은이해도가성과창출의

원동력

• K-Pop등한국과관련된다양한콘텐츠연계

• 관광, 기업, 제품, 음식, 문화, 콘텐츠등

전방위적홍보와시장창출

아세안시장전략적판매채널몬드레브나이트마켓플랫폼구축 (2022년 12월베트남
개최예정)



4. 파트너십제안

바디/헤어
올인원샴푸

엔젤워시만의천연화장품레시피라인의제품생산비에
사용

중국시장에판로를확보하고있는유통전문기업
Made in Korea 화장품브랜드런칭을원하는신규사업자

제품생산후투자자지정장소재고이동으로투자리스크가낮고
몬드레브의차별화된스킨케어라인업을확보할수있는기회



Monde Reve Co, Ltd
Investment Proposal

Start and end of skin soothing care



1. Company Profile

At the center of global top brand growth

Making Real Cosmetics

A new challenge with sincerity for healthy skin

Establishment of Monde Reve



1. Company profile

Woobocheonri(牛步千里)
Slow but steady step like a cow

To make a genuine cosmetic product improvising skin health,
We met the consumer all over the world in person and proved our product to them

FDA,CFDAAcquisition
Export Frontier Enterprise

$150,000 Export
(the first time)

Multiple awards winning career
Global partnership with 8 

countries

History



1. Company Profile

History

• Financial News on October 31, 2013 “Success stories of 2 entrepreneurs I their forties 

through business incubator center”

• News Today on March 27, 2014 “It is global age, open the door of overseas markets.”

• Good Morning no.43.40 on March 21, 2014 “A wonderful second life after retirement.”

• MBN Crowd funding Show, Monde Reve cosmetics with angel’s heart

• 1300 sets were sold at public home shopping

• Lotte home shopping– The only brand with a 0% refund rate



1. Company Profile

US FDA, CFDA Acquisition / Domestic & International Trademark, Patent registration

Multiple Award winnings history from Korea MSS, MOTIE, KIEP etc

Certification and Award history



1. Company Profile

Global Business



2. Business introduction     (1) Product line-up

Form  Cleanser Skin/Lotion Essence/Serum Cushion powder

Monde Reve Angel  Wash Monde Reve Angel 
Solution

Monde Reve Angel 
Essence

Monde Reve Angel Fact

Cream type all-in-one cleanser

• Make-upRemover

• 1st Cleansing

• Deep Cleansing

2in1 sprinkling skin lotion

• Substitute for skin/lotion after washing face

• Skin moisturizing and soothing care

• Moisture mist after makeup

Diamond radiance serum

• elasticity enhancement

• brightening, pore care

• Moisturizing, skin protection

Mineral Powder Pact

• Makeup foundation and blemish cover

• Maintain oil-moisture balance

• Skin tone/grease management

Monde Reve’sAngel series consisting of minimum steps and minimum ingredients to realize cosmetic diet

• Monde Reve's flagship product

• Over 200,000 units sold in 5 years 

classic

• As well as skin/lotion replacement

• Can be used over makeup

• innovative products

• The first product sold out  In a  short  time

• Hit-product

• Some  product  Improvements  in 

progress

• Satisfaction after use are very high 

product

• ODM delivery to brand cosmetics



A differentiated basic formula developed with the Monde Reve’s 586 
Method

Including surfactants used to mix major cosmetic ingredients consisting of water and oil,

Monde Reve’sspecial recipe that does not use chemical ingredients such as alcohol, disinfectants, preservatives, and antioxidants

5 50% ingredients compared to general cosmetics
Cosmetic diet realization

8 81.5% ingredients derived from nature
Slightly acidic product closest to skin

6
60days fermentation, aging, high temperature, 
and rapid cooling 60days manufacturing process

2. Business introduction    (2) Differentiation and Competitiveness

Cream created through
high temperature & 

quenching



Unstimulated, natural cosmetics that exclude factors that cause skin 
pain

Monde Reve’s Angel series is based on ingredients derived from plant-derived coconut acid.

Uses 100% natural ingredients and complies with EWG safety index

2. Business introduction    (2) Differentiation and Competitiveness

EWG Safety Index ?

Aqua                                   Sodium PCA                 Chlorella Extract         Aloe Vera Leaf Extract

Sodium-Polyaspartate Glucose                       Fructose                          Sodium chloride

Calcium chloride               Ascorbic  Acid              Phenoxyethanol            Pueraria Lobata Root Extract

Potassium chloride

100% Natural Ingredients



Skin irritation and safety certification from a proven institution

Angel Wash, the representative product of the Monde Reve’s Angel series

Passed non-irritation certification and skin test stability test from Korea Institute of Dermatology and strict US FDA

Human application test result
Skin unstimulated Certification

Passed the US FDA stability test Passed without irritation as a result of skin test for  10s to 50s of 8 races

2. Business introduction    (2) Differentiation and Competitiveness



2. Business Introduction    (2) Difference and Competitiveness

Cure Skin Healthwith Dramatic Effect without chemical compositions

Prove product effect using minimal composition without surfactant or preservative (Cosmetic Diet Effect)

[Monde Reve Angel Wash which perfectly cleans color makeup less than 50% of ingredients used compared to famous natural cosmetics]



2. BusinessIntroduction    (3) Market Size and Trend 

$ 600 Billions

Global Cosmetic Market Size  in 2020

1stis USA,about $ 100 billions
2ndisChinaabout $ 70 billions
9thisS.Koreaabout $ 13 billions
Demand in Vietnam has increased due to recent increase
In income level in Southeast Asia

China is expected to 1st list in 2025 based on growth level

Global Cosmetic Market is constantly remaining growth level
Key markets are obviously Chinese and Southeast Asian market

The cosmetic structure is changing from traditional brands to indie brands

Market Size



The general trend in global cosmetic market is “Skin Care”
The Chinese cosmetic market, one of the hugest market in the world, also has a trend in skin care

SKIN CARE

Remaininggrowth level in skin care brands
Expending color cosmetic markets downturn

Market Trend and Strategy

2. Business Introduction    (3) Market Size and Trend 



Main keyword of the skin care market is commercialization strategy aimed to G.E.T.

-No harmful ingredients to body 

-Good manufacturing method

-Chemical ingredient alternatives
(Surfactant, preservative)

-Appealing about brand value

-The burden of using 

a lot of cosmetics

-Inconvenient from 

complex steps and ways

-Preference to home-care product

-Growing needs about values

-Growing environmental problems

-Growing demands after Covid-19

-Stress from skin troubles

-Core solution is

moisturizing and cleansing

Easy Care Trouble CareGreen Care

Powerful cleansing category in 
anti-pollution generation

Multifunctional product which
reduces the level of use

Natural ingredients excluded 
chemical ingredients

Dramatic effect which restores 
skin's natural health

Optimize to trends

Monde Reve Angel Line

2. Business Introduction    (3) Market Size and Trend 

Market Trend and Strategy



3. Profit model and business strategy (1) Commercialization objective and forecast 

Expanding Eastasian market to set core market in China

Targeting 0.05% market shares in 5 years through continuous brand marketing

Country
Market Size(100 

million \)
Concentration(

100%)
~ 2023 2024 2025 Etc.

South Korea 71,110 10% 7.1 10.7 16.1

China 381,933 50% 190.9 286.4 429.6

Vietnam 3,960 40% 1.2 1.8 2.7

Total 457,003 237,4 298.9 448.4

Expending Japanese, North American, European market 
in 2024



3. Revenue model and business strategy (2) Strengthen existing revenue model

Securing offline stores with buyer infrastructure in 8 global countries /
Establishing subsidiaries in Thailand

Beijing Changpyeong Vocational 
School of Beauty
Branch Establishment Completed

Developing PB product using 

Mondreb angel wash (product TEST stage)

Development of PB products 

using Mondereve Angel Wash 

is in progress

Focus on Mondereve's global sales capabilities over the past 6 years



3. Revenue model and business strategy (3) New Revenue Model Development Plan

Considering Covid-19, Expansion and Reinforcement of Online Channel

Collaboration with STAR TAG MALL that manage global e-commerce in China& Vietnam 

With the focus on the Chinese market, starting Influencer Networks Marketing 

50 power sellers in China

Online Channel Enhancement



Mondereve Night Market
Sortation

1st Philippine
Night Market

2nd Thailand 
Night Market

Event 
period

2019. 1. 10 ~ 3. 10(about 
90days)

2019. 11. 1 ~ 30(30dayls)

Place
Philippine QuezonEton

Centris
Thailand Korat Global House

Scale 4,000 pyeong 15,000 pyeong

Participati
ng 

compani
es

45 companies
(Korea15, Philippine 30)

160companies
(Korea35, Thailand̀125)

attendan
ces

360,000 (average of 4,000 per 
day)

210,000 (average of 7,000 per 
day)

Booth 
fee

2 million won (as of 1 month)
4 million won 

(One person of support).

Key 
Achievem

ent

•Platform optimized for 

Southeast Asian markets

• Securing the path for SMEs 

to enter ASEAN

• (Participating company 

enters Eton Group 

distribution network)

•Derive 

qualitative/quantitative 

growth compared to the first 

competition

• Ten of the participating 

companies in Korea, Obtain 

Local Authorization

• Nineteen companies' 

export performance.

• Global House Distribution 

Network Entry

Revenue 
Structure

admission fee, sponsor FootcoatSales

Mondereve Southeast Asian Night Market

•Organize events in an optimized format for the 

ASEAN market

• High understanding of startups drives performance

• Link various contents related to Korea such as K-Pop

• Tourism, enterprise, product, food, culture, content, etc.

• All-round promotion and market creation

ASEAN Market Strategic Sales Channel Mondereve Night Market Platform 
(to be held in Vietnam in December 2022)

3. Revenue model and business strategy (3) New Revenue Model Development Plan



4. Attract investment and offer partnerships

Sunblock
Body/Hair
All-in-one 
shampoo

Used for production costs of Angel Wash's own natural cosmetics recipe line

X

A distribution company that has a market in China.
A new businessman who wants to launch a made in Korea cosmetics brand.

Investment risk is low due to investor designated location inventory 
movement after production

Opportunity to secure Mondereve's differentiated skincare lineup





商标续展注册证明

　注：本证明应与《商标注册证》一并使用。

发证机关

　兹核准第 14906598 号商标第 3 类续展注册。

　续展注册有效期至　 2035 年 09 月 13 日

　　当事人如不服本决定，可以依据《行政复议法》规定，自收到本通知之日起

六十日内向国家知识产权局申请复议；也可依据《行政诉讼法》规定，自收到本

通知之日起六个月内向北京知识产权法院起诉。



/

境内责任人 名称：重庆多买多贸易有限公司 

地址：重庆市江北区海尔路319号3-1-2-10

生产国（地区） 韩国 

进口省份 重庆  

成分 水、甘油、硬脂酸、月桂酸、库拉索芦荟(ALOE BARBADENSIS)叶提取物、山梨(糖)醇、棕
榈酸、肉豆蔻酸、氢氧化钠、椰油酸、氯化钠、尿囊素、生育酚乙酸酯

备注 1. 原产国（地区）：韩国

备案编号  国妆网备进字（渝）2020000136 

备案日期  2020年12月17日

生产企业：梦朵莱有限公司 
Mondereve.co.ltd 

生产企业地址：226,Buil-ro, Bucheon-si, Gyeonggi-do

打印日期：2020年12月18日

进口非特殊用途化妆品备案电子信息凭证

梦朵莱天使洗面奶
Monde Reve ANGEL Wash
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