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RED CARE Solution

Start and end of skin soothing care

Monde
— = | Monde Reve Co, Lt

Investment Proposal§.




1. Company Profile

A new challenge with sincerity for healthy skin

Yeo Won-Tae, CEO of Monde Reve

He was responsible for the development and marketing(distribution) of L ‘O real and
Johnson & Johnson in Korea for 25 years from 1989 to 2014 and has many hit
product developments and success stories.

At the center of global top brand growth

Making Real Cosmetics

Instead of unnatural change noticeable in a short period time,
To develop cosmetics like a mother’s amniotic fluid protecting child,
We developed recipes with natural ingredients excluding chemical ingredients

Business Profile

Established the company on July 14, 2014

CEO Yeo Won-Tae

289, Jangmal-ro, Wonmi-gu, Bucheon-si, Gyeonggi-do
Website : www.mondereve.co.kr /www.clasela.com

Certificate of Award



1. Company profile

Woobocheonri(4=25FEE)

Slow but steady step like a cow

To make a genuine cosmetic product improvising skin health,
We met the consumer all over the world in person and proved our product to them

2014 - 2015

» Market Research &

Product development

»  Overseas market research

(5 countries)

* Participation in 4 countries’

exposition

* Selected as a SME HIT500

2016 - 2017

* Selected for HI-SEOUL awards
* Export(USA, Japan, New Zealand,

Australia, Philippines, China etc)

 Launch of domestic home

shopping

* Selected as Export Frontier Enterprise

FDA, CFDA Acquisition
« Export to Thailand, Vietnam and (the first ime)
Hong Kong Multiple awards winning career
* Operation of Philippine and Thailand Global partnership with 8
global night market countries




1. Company Profile

Media Press Home shopping

Financial News on October 31, 2013 “Success stories of 2 entrepreneurs | their fories  « 1300 sets were sold at public home shopping
through business incubator center”

News Today on March 27, 2014 “It is global age, open the door of overseas markets.”
Good Moming no4340 on March 21, 2014 “A wonderful second life after retirement”
MBN Crowd funding Show, Monde Reve cosmetics with angel's heart

« Lotte home shopping— The only brand with a 0% refund rate
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1. Company Profile

Certification and Award history

US FDA, CFDA Acquisition / Domestic & International Trademark, Patent registration
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1. Company Profile

Global Business

2019 Thailand K-Con, Beijing Expo, Shenzhen Beauty Exhibition, Qingdao Expo, Canton Fair,
t Market, Hanoi Expo, Harbin Exhibition, etc.




2. Business introduction

(1) Product line-up

Monde Reve's Angel series consisting of minimum steps and minimum ingredients to realize cosmetic diet

Monde
Reve @ Monde
Réve &

— =

Monde Reve Angel Wash

—

Monde Reve Angel

Monde Reve Angel
Solution

Monde Reve Angel Fact
Essence

Cream type all-in-one cleanser

 Make-up Remover
* 1st Cleansing
* Deep Cleansing

Monde Reve's flagship product
Over 200,000 units sold in 5 years
classic

2in1 sprinkling skin lotion Diamond radiance serum Mineral Powder Pact
Substitute for skin/lotion after washing face  «  elasticity enhancement »  Makeup foundation and blemish cover
Skdn moisturizing and soothing care *  brightening, pore care *  Maintain oikmoisture balance
Moisture mist after makeup *  Moisturizing, skin protection *  Skin tone/grease management
As well as skin/lotion replacement ' TP'1e first product sold out Ina short time  +  Satisfaction after use are very high
Can be used over makeup *  Hit- product _ product
innovative products * Some product Improvements in .

ODM delivery to brand cosmetics
progress



2. Business introduction (2 Differentiation and Competitiveness

A differentiated basic formula developed with the Monde Reve's 586

Method

Including surfactants used to mix major cosmetic ingredients consisting of water and oil,
Monde Reve's special recipe that does not use chemical ingredients such as alcohol, disinfectants, preservatives, and antioxidants

Cream created through 50% ingredients compared to general cosmetics

high temperature & Cosmetic diet realization

81.5% ingredients derived from nature
Slightly acidic product closest to skin

60days fermentation, aging, high temperature,
and rapid cooling 60days manufacturing process




2. Business introduction  (2) Differentiation and Competitiveness

Unstimulated, natural cosmetics that exclude factors that cause skin

pain

Monde Reve’s Angel series is based on ingredients derived from plant-derived coconut acid.
Uses 100% natural ingredients and complies with EWG safety index

EWG Security index
We follow EWG security index to produce safety products

EWG security index? @ %
To check the ingredients of cosmetics,
loder:

US nonprofit organization manage and rate safety on a scale of 1 to 10 ate  High Hazard

Aqua @ Glycerin @ Stearic acid a Palmitic acid %
N N e
Lauric acid @ Sorbitol @ Aloe vera m Sodium
\ leaf extract hydroxide
N \& N
Refined salt@ Coconut acid@ Allantoin @ Tocopherol m

Myristic acid a
Ne—

| |
|

EL 100% Natural Ingredlents




2. Business introduction (2) Differentiation and Competitiveness

Skin irritation and safety certification from a proven institution

Angel Wash, the representative product of the Monde Reve'’s Angel series
Passed non-irritation certification and skin test stability test from Korea Institute of Dermatology and strict US FDA

AUMHBAIY DA U4

D — e = - Lg e ot
.i e iﬁ-ﬂéﬁéﬁé'é%%w =
& pammangon ‘
Human application test result Passed the US FDA stability test Passed without irritation as a result of skin test for 10sto 50s of 8 races

Skin unstimulated Certification



2. Business Introduction  (2) Difference and Competitiveness

Cure Skin Health with Dramatic Effect without chemica compositions

Prove product effect using minimal composition without surfactant or preservative (Cosmetic Diet Effect)

[Monde Reve Angel Wash which perfectly deans color makeup less than 50% of ingredients used compared to famous natural cosmetcs]

13 natural ingredients for
reducing skin damage

B company
product
intredients

28 ingredients

Agqua
Myristic Acid
Glycerin
Potassium Hydroxide
Stearic Acid
Lauric Acid
Butylene Glycol
PCG
Cocamidopropyl Betaine
Saururus Chinensis Ext
Glyceryl Stearate
Beta-Glucan
1, 2 Hexanediol
Sodium methyl cocoyl
taurate

Angel
Wash
intredients

13 ingredients

Aqua
Glycerin
Stearic Acid
Lauric Acid
Sorbitol
Palmitic Acid
Aloe Barbadensis Leaf
Extract,
Sodium Hydroxide
Myristic Acid
Coconut Acid
Sodium Chloride
Allantoin
Tocopheryl Acetate

o 1oscare

Eyeliner

i —— -
‘ Lipstick \ |
\-
p— | — L —

Before After Using Angel Wash
OIGHE S71 42 A1 FIAE SIS0/, HOIS2! 2T 2 IIEHON IH2 RI0ITH U8 4 2ELICH



2. Business Introduction  (3) Market Size and Trend

Global Cosmetic Market is constantly remaining growth level

Key markets are obviously Chinese and Southeast Asian market

The cosmetic structure is changing from traditional brands to indie brands

(2714 HEE ABFRCA] (@9

f{ =7k 2017 | 2018 | 2019 | 2020 ‘ 2021 | 2022 |(C1’;923 f'{% : 125 USA about$ 100Glions

1] ol3 | 86071 | 89640 | 93282 | 96920 | 100504 | 104,161 389 | 185 . Zd'sCh'mabwt$70kﬂlbns

2 ZF | 53404 | 58768 | 63620 | 69321 | 75175 | 81313 | 87 | 115 ! . .

3 UE | 36072 | 37619 | 30060 | 40,168 | 41247 | 42335 | 33 | 78 | 9‘“sS|@§aat3at$13dIm _

4 HBbE | 32129 | 34572 | 37,158 | 39870 | 42,054 | 46386 | 76 | 69 DemendinVienambhesinaeessdd etorecentinaease

5 =9 | 18638 19,790 | 20,316 | 20,873 | 21,312 | 21,723 | 3. 40 InincomelevdinSoutheastAsa

6| IT | 16430 | 17,262 | 17,829 | 18481 | 19,113 | 19737 | 37 | 35 | Global Cosmetic Market Sze: in 2020 Chinai % it ol
7 max | 14546 | 16226 | 15404 | 15830 | 16,142 | 16468 | 25 | 31 | A ina is expected to 1 ist in 2025 based on growth leve
B| BlE | 13581 | 14534 | 15664 | 16986 | 18464 | 20,119 | 82 | 29 | $ 600 Bllllons T ——— p—

9| B | 12560 | 12,791 | 12,930 | 13086 | 13,247 | 13426 | 1.3 2.7 — -

10| OlEH2l | 11,174 | 11,746 | 11,975 | 12,244 | 12,460 | 12,706 | 26 24 : i 1% @

11 @fAlot| 10,875 | 11,380 | 11,856 | 12286 | 12,683 | 13066 | 37 | 23 | T s 5738 8029

12| WAl | 9448 | 10211 | 10,863 | 11,475 | 12,066 | 12702 | 6.1 20

13| amol | 833 | 8888 | 9138 | 9437 | 9715 | 10003 | 36 | 18 |

14| bt | 7972 8430 | 8735 | 9029 | 9313 | 9605 @ 38 17

15 % | 6827 7319 | 7731 | 8088 | 8422 | 8765 | 5.1 15

X2 ¥ : Euromonitor #x| : KOTRA

Z7X : Euromonitor




2. Business Introduction  (3) Market Size and Trend

Market Trend and Strategy

The general trend Iin global cosmetic market is “Skin Care”

The Chinese cosmetic market, one of the hugest market in the world, also has a trend in skin care

S22 SEENUA|, 209 1/427] BOMo|| LIEID 229 A% B} (2t} BB A2HOSIO|3Y M4 B0 §2)

=]

0 224 SEEYH '204 1/4 27| BTME H7I51H, COVID-199] ¥atoz 4
AH|IZL 84, ZHOY FX|, A04EH| B2 BOMA HAGHO 222 04
A

L T

AHXNS HOI WH 0|8 222 XX "o 4¥E 715

* COVID-19 $7lole E7star AA 2o m2dAe] sAl b=
(Cogate-Palmolive)it= Add¥] 5.5% S71et 3709 f29] w&S 7]

Remaining growth level in skin care brands
Bxpending color cosmetic markets downtum

SKIN CARE

+ 2% Oreal)2 Ul8FEA Addhy] 4.8% siket 729 2,000%
gAgon, AlMo|=(Shiseido)= U2 Hwidy] 15.8% slEEiT £0|%
siet, ofe | HA|Y(Amorepacific)® Hi&o] 22% Fasta FHolY 67% T4

- E&EAEA(ohnson&Johnson)ite] HWAEAC] HELS 1899

T

24, P&GHtE Ay 5% A5t 1589 245 f29] ujd

* U (Unileven= v E HAEA O] 2 Hdd] 1.8% 45%
7185193, F2E A7) @Rl vlolo]ALE2X(Bejersdorf)s HE
199 |2 W& 7|18

[Cosmetics Design- Europe, 2020.05.20.; Unilever, 2020.04.23. ]



2. Business Introduction  (3) Market Size and Trend

Market Trend and Strategy

Main keyword of the skin care market is commercialization strategy aimed to G.ET.

Green Care Easy Care Trouble Care

-The burden of using
a lot of cosmetics
-Inconvenient from

complex steps and ways

-Preference to home-care product

-Growing needs about values

-No harmful ingredients to body
-Good manufacturing method

-Chemical ingredient alternatives
(Surfactant, preservative)

-Appealing about brand value

-Growing environmental problems
-Growing demands after Covid-19
-Stress from skin troubles
-Core solution is
moisturizing and cleansing

Optimize to trends
Monde Reve Angel Line

Monde

Powerful cleansing category in - Multifunctional product which Natural ingredients excluded  Dramatic effect which restores
anti-pollution generation reduces the level of use chemical ingredients skin's natural health



3. Profit model and business strategy (1) Commercialization objective and forecast

Expanding Eastasian market to set core market in China

Targeting 0.05% market shares in 5 years through continuous brand marketing

Country | Mopketoreation | concerarionl -~ 2023 2024 2025 Etc.
South Korea 71,110 10% 7.1 10.7 16.1
China 381,933 50% 190.9 286.4 4296
Vietnam 3960 40% 12 18 2.7
Total 457,003 2374 298.9 448 4

Expending Japanese, North American, European market
In 2024




3. Revenue model and business strategy  (2) Strengthen existing revenue model

Focus on Mondereve's global sales capabilities over the past 6 years

Securing offline stores with buyer infrastructure in 8 global countries /

Establishing subsidiaries in Thailand

Czech .
Nara Centrum (Spedialized aesthetic delivery) Russia
Online Mall | Request Mondereve Casmetics Zeldis (medidne company) | testing

Safety Test Report Review to National Institute cf
Pubic Healthy Used as EU market distribution @ producs, sample: order Comprl?ed
USA channel when entry is successful China

Beijing Changpyeong Vocational

Wal-mart OEM School of Beauty

France Branch Establishment Completed
Carefour | Developing PB product using 4 S el
Mondreb angel wash (product TEST stage) ! = =l By Al

! M ?" ; - \

Czech local editing shop

Q Hongkong
9 9 TIMKAKAOffine shop in shop)
FASHIONCOMHK(Online Mutti Shop)
0 O mmm—r—
Malaysia ‘
Ecosway |

Development of PB products

using Mondereve Angel Wash

Thailand local editing shop

is in progress



3. Revenue model and business strategy

Online Channel Enhancement

(3) New Revenue Model Development Plan

Considering Covid-19, Expansion and Reinforcement of Online Channel

Collaboration with STAR TAG MALL that manage global e-commerce in China& Vietnam
With the focus on the Chinese market, starting Influencer Networks Marketing
ST ﬁﬁ& MALL

ST (7'?&' wiLL

Ml

50 power sellers in China

oz @
Cae
=L~ =
2
;.wi’ .% =

NEW ARRIVALS




ASEAN Market Strategic Sales Channel Mondereve Night Market Platform

. Revenue model and business strategy

Mondereve Night Market

Mondereve Southeast Asian Night Market

+QOrganize events in an optimized format for the
ASEAN market

« High understanding of startups drives performance

« Link various contents related to Korea such as K-Pop

« Tourism, enterprise, product, food, culture, content, etc.
« All-round promotion and market creation

(to be held in Vietnam in December 2022)
(3) New Revenue Model Development Plan

< Dl nd .
S 1 - Philippine 2' Thailand
Night Market Night Market
Event 2019.1.10 ~ 3. 10(@bout
szra 90days) 2019.11.1 ~ 30(30dayls)
Place Philippine ngzonEton Thailand Korat Global House
Centris
Scale 4,000 pyeong 15,000 pyeong
Participati
ng 45 companies 160 companies
compani (Korea 15, Philippine 30) (Korea 35, Thailand 125)
€s
attendan | 360000 (average of 4000 per = 210,000 (average of 7,000 per
ces day) day)
Booth - 4 million won
feo 2 million won (as of 1 month) (Ore person of support
*Derive
qualitative/quantitative
« Platform optimized for growth compared to the first
Southeast Asian markets competition
Key « Securing the path for SMEs |« Ten of the participating
Achievem | to enter ASEAN companies in Korea, Obtain
Eil * (Participating company Local Authorization
enters Eton Group « Nineteen companies'
distribution network) export performance.
+ Global House Distribution
Network Entry
KA admission fee, sponsor Footcoat Sales

Structure




4. Attract investment and offer partnerships

Used for production costs of Angel Wash's own natural cosmetics recipe line

Body/Hair . i 4
All-in-one 4
shampoo - A

A distribution company that has a market in China.
A new businessman who wants to launch a made in Korea cosmetics brand.

Investment risk is low due to investor designated location inventory
movement after production
Opportunity to secure Mondereve's differentiated skincare lineup
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